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1a. A product is a marketing mix element. Discuss.                                                      10marks 

1b. Compare and contrast consumer and business product.                                          15marks 

 

 

2.  Examine the concept of Product and its classification.                                            15marks 

 

 

3.  Describe the concept of Product Positioning and explain its bases.                          

15marks.  

 

 

4a.   Describe the concept of a Label.                                                                               6marks 

4b. Explain with examples, the underlisted kinds of Label:                                          9marks 

(i) Brand 

(ii) Descriptive 

(iii) Grade. 

 

 

5.  Distinguish with examples, between convenience products and shopping 

products.15marks.                
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