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Question 1

Critically analyse the ethical considerations in the promotion process, particularly in the use
of advertising and sales promotions. How can companies balance the need for effective
promotion with ethical responsibilities? (25 Marks)

Question 2

Discuss the role of promotion within the marketing mix and how it interacts with other
elements such as product, price, and place. (15 Marks)

Question 3

Evaluate the effectiveness of sales promotions in comparison to personal selling as tools of
promotion. Provide examples to support your argument. (15 Marks)

Question 4

Critically assess the impact of different promotion tools (advertising, publicity, personal
selling, and sales promotion) on the various stages of the buyer decision process. (15 Marks)

Question 5

Explain the nature of promotion in marketing and differentiate it from selling. (15 Marks)



