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INSTRUCTION: ANSWER QUESTION ONE AND ANY OTHER THREE  

QUESTION ONE 

Define global advertising, and explain in four ways how it differs from domestic 

advertising? (25 Marks) 

 

QUESTION TWO 

Using any five points, explain why international advertising is crucial for businesses 

operating in a globalised world?  (15 Marks)  

 

QUESTION THREE  

What is the primary advantage of using  stadardised advertising strategies in international 

markets? (15 Marks) 

 

QUESTION FOUR 

Using seven valid points, explain how advertising influence societal norms, values, and 

behavior?  (15 Marks) 

 

QUESTION FIVE 

Identify six common challenges faced by advertisers when operating across borders. (15 

Marks) 
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