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INSTRUCTION: ANSWER QUESTION ONE AND ANY OTHER THREE 

QUESTION ONE 

What three factors distinguish international advertising from domestic advertising? 

(25 marks) 

 

QUESTION TWO 

In what three ways does cultural context impact advertising messages globally? 

(15 marks) 

 

QUESTION THREE 

What three roles does language play in international advertising? (15 Marks). 

 

QUESTION FOUR 

In what three ways does propaganda differ from persuasive communication? (15 

Marks) 

 

QUESTION FIVE 

What three historical events have shaped international propaganda efforts? (15 

Marks) 

 

QUESTION SIX 

Expound on any three functions and three characteristics of propaganda? (15 

Marks) 
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