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1. (a) Highlight and discuss any five (5) of the steps involved in conducting marketing 

research. (10 marks) 

(b) Itemise any two (2) forms of quantitative research. (5 marks) 

(c) Enumerate any five (5) forms of qualitative research. (10 marks) 

 

2. (a) Discuss four (4) qualities of Direct Marketing that distinguish it from other forms of 

Integrated Marketing Communication elements. (12 marks) 

(b) Itemise any two downsides of direct marketing. (3 marks) 

 

3. (a) Based on the various definitions of IMC you have come across, itemise five (5) 

salient points that can be used to describe Integrated Marketing Communication. (10 

marks) 

(b) Enumerate the first five (5) Nigerian advertising agencies that brace up to meet 

IMC requirements. (5 Marks) 

 

4. With not less than five (5) characteristics, discuss the major differences in the various 

marketing functions.   (15 marks) 
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