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INSTRUCTIONS:
(1) Indicate your matric number clearly (2) Attempt Question | and any other three (3)

questions
(3) Question 1 is compulsory and carries 25Marks while the other questions carry 15marks each

(4) Present all your points in a coherent and orderly manner.

QUESTION 1

la. There are fundamental questions that advertising professionals must bear in
mind when designing advertising ads; these questions must justify the purpose of
designing ads for modern businesses. Discuss briefly three (3) questions that are
fundamental in this direction. (9 Marks)

Ib. Post-testing and campaign evaluation are key ways to assess the success of an
advertising campaign. Marketing research will be useful in achieving these key
success parameters. Briefly explain five (5) ways that can allow an organization to
determine if advertising is working in the right direction (16 Marks).

QUESTION 2

2a. Briefly explain the history of APCON and state the five (5) major operations it
performs in discharging its roles and responsibilities in Nigeria (9 marks).

2b. Explain three (3) major bodies of APCON that help in the major control of all
the activities carried out in Nigeria (6 Marks).

QUESTION 3



