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| Define research and contradistinguish between conventional research and

marketing research (23 4 Marks)

_ Marketing research 1s of two types: define them and discuss three components of
each

(23 s MARKS)

_ Enumerate the key steps in conducting marketing research. Explain any four. (23
¥ MARKS)

4 There are about five major components of the Integrated Marketing

Communication process; Mention all of them and fully discuss four (4) (23 %
MARKS)



