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I. The movement for the protection of consumers faces many problem. Enumerate
and discuss six challenges faced by consumerism in Nigeria. (23 Y2 Marks)
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Advertising and Public Relations are good for promoting business, but they can
also be harmful to the society. With four (4) points, discuss the dimensions of
harmful effects of advertising and public relations in Nigeria. (23 % Marks)

3. Many professions around the world face the challenge of good ethical conduct. In
what five (5) ways can ethical conduct in Advertising and Public Relations be
improved in Nigeria? (23 % Marks)

4. Justify with five (5) points the rationale for social responsibility of organisations in
Nigeria. (23 % Marks)



