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| With relevant examples discuss five functions of advertising in a contemporary
society (17 '/, marks).

Research is an important tool of advertising. Discuss the various steps in
conducting an advertising research (17 '/, marks).

]

3. Advertising can be categorised according to reach and geographical coverage.
With relevant examples, list and explain four of these categories (17 =

marks).

4. Advertising copy is the sum of all the elements of a creative work. List and

explain five elements of an advertising copy (17 '/, marks).

E.h

An nl;jgcn'vc -DI' advertising campaign varies in line with the function of
advertising. Discuss the five objectives of advertising campaign (17 '/, marks).



