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NATIONAL OPENUNIVERSITY OF NIGERIA 

PLOT 91, CADASTRAL ZONE, NNAMDI AZIKIWE EXPRESS WAY, JABI –ABUJA 

FACULTY OF MANAGEMENT SCIENCES 

                              DEPARTMENT OF BUSINESS ADMINISTRATION 

                    2019_1 EXAMINATION 

COURSE CODE: MKT303     CREDIT UNIT: 3  

COURSE TITLE: CONSUMER BEHAVIOUR 

TIME ALLOWED: 21/2 Hours  

INSTRUCTIONS:  

1. Attempt Question One (1) and any other three (3) questions 

2. Question 1 carries 25 marks, while the other questions carry 15 marks each. 

3. Present all points in coherent and orderly manner 

 

1a. Explain the role psychology plays in consumer behavior (marketing). (17 marks) 

b. Identify and discuss the four (4) different ways that Consumer Behaviour can be 

applied.          (8 marks) 

2. The study of motivation centers on why people begin, stop, and persist in specific 

actions in particular circumstances. Discuss the five (5) types of motive.    (15 marks) 

3a. Explain the various reasons why choice criterion may differ from satisfaction 

drivers.          (8 marks) 

b. When consumers are highly involved with a purchase, they are willing to expend 

greater levels of shopping effort. Discuss.      (7 marks) 

4a. Involvement can be a useful segmentation variable. Discuss how consumers can 

be segmented into four (4) groups based around their involvement with a product 

category and with particular brands.       (8 marks) 

b. State six (6) reasons how the study of consumers helps firms and organizations 

improve their marketing strategies.       (7 marks) 

5. Distinguish between the two (2) levels of marketing.   (15 marks) 

6. With the aid of a diagram, explain the basic communication model. (15 marks) 
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