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1. (a) Give an in-depth explanation on the classifications of advertising according to
Arens (1999) and Anyacho (2002) (3 marks each for four points provided). (11
Marks)

1. (b) What goals do advertising researches set out to achieve in the advertising and
marketing world. (121> Marks)

2. Discuss an advertising agency against the backdrop of the types and the media they
use. (232 Marks)

3. List and explain the basic elements of an advertising copy. (23'/> Marks)

4. Explain campaign planning in the light of the objectives, definition and criteria for
consideration. (23> Marks)

5. What is media planning? Explain the problems and activities involved in media
planning. (23> Marks)
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