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Instruction: Answer questions one and any other three.

1. a. In a graphical form present and discuss the concept of advertising tripod showing the
critical interface between the components of the system.

b. Experts emphasise the importance of 4Ps of Marketing or Marketing Mix. Enumerate and

discuss their relevance to the successful marketing of a given advertised product.

c. Explain at least five advantages of radio advertising.

d. What are the demerits of television advertising?

e. Show the truthfulness or otherwise of the claim that the telecommunication sector is the

highest revenue yielding area to the advertising industry in Nigeria.(25 marks)

2. a. Show through detailed presentation the strengths of newspaper as a medium of
advertising:
b. Discuss at least five demerits of using newspaper as means of advertising? (15 marks)

3. Many experts in the field of advertising are of the opinion that effective advertising must
partly be anchored on good knowledge and grasp of the processes of advertising.

a. Name and discuss the procedure for professional advertising.

b. Discuss the five sub-processes that come under the planning stage.(15 marks)

4. a. According to Aliede (2005), advertising has consistently faced caustic criticisms due to
what it does and does not do.Name at least ten of such accusations and discuss five of them:
b. Explain in detailsat least five of the principles that guide professional advertising
practitioners in packaging a product for advertising.(15 marks)

5. An analyst has argued that partly due to Nigeria’s economic andgeographical expanse,
APCON is inadequately equipped to control and regulate advertising in the country.

a. Name at least ten statutory strengths backing APCON’s functions in the country.

b. Name and discuss five sectoral organisations also involved in the activities of advertising
management in Nigeria.(15 marks)

6. a. Briefly discuss five other bodies outside the advertising field that assist in the regulation
of advertising in the Nigeria.
b. What are the implications of post-advertising evaluation? (15 marks)


https://bit.ly/36KiPnm
http://www.a-pdf.com/?wm-demo

