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INSTRUCTION: Answer Compulsory question 1 (25marks) and any Three (3) questions (15marks
each

la. Explain the elements of Tourism Products 10 marks
1b. What ere the Tourism Sources of Information for the hospitality industry? 15 marks
2 a Explain the methods of retaining customers 5 marks

2b.Highlight the problems associated with Information in Tourism Marketing 10 marks
3. Explain the guidelines to be taken for writing a good advertising 15 marks
4. What are the importance of public relations? 15 marks
5.What are the functions of a good travel agent? 15 marks
6a. Outline the important areas needed to get tour brochure printed 7 marks

6b. What does the marketing mix in hospitality and tourism stand for? 8 marks
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