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QL. (@) The concept of ‘brand’ had been defined by various authors? Discuss (15marks)

(b) Discuss the roles of brands in marketing management. (10marks)

Q2. (a) Define pricing policies and practices. (8marks)
(b) Discuss the following. (7marks)
- Price leadership and followers.
- Penetration pricing

- Traditional pricing

Q3. (a) Define marketing communications (8marks)

(b) Explain the various marketing communication mix (7marks)

Q4. (a) What is sales forecasting? (8marks)

(b) Discuss the three levels of sales forecasting (7marks)

Q5. (@) What do you understand by the term public relations. (8marks)

(b) Discuss the tools of public relations. (7marks)
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