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1. Establish five (5) reasons why global advertising is essential as a campaign promotion mechanism

most especially for the multinational companies. (25 Marks)

As the head of the marketing department of a multinational company, discuss with the management
at least two (2) major challenges that can constitute impediment to international advertising. (15
Marks)

Identify and critically examine any five (5) propaganda techniques that are commonly used in
international advertising to persuade the international audience. (15 Marks)

As a professional advertising practitioner, identify and discuss the three (3) major forms of global

advertising a company can use to reach out to all their audience categories.(15 Marks)

Identify and fully discuss at least five (5) decision areas in international advertising. (15 Marks)
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