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1) Discuss the channel of communication through which a company communicates its
product/services to the consumer. 25marks

2) Discuss the importance of the following specialist companies like media buying agencies
and creative boutique in fulfilling some of the tasks of full-service agencies 15marks

3) Write short notes on the following terminologies 15marks
a) Creative Briefing Forms
b) Target audience
c) Brand

4) Differentiate between Advertising objectives and strategies 15marks
5) Define media and discuss its characteristics in relation to Television 15marks

6) Explain the concept of Advertising Practitioners Council Of Nigeria (APCON) 15marks
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