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QUESTION 1

a. List and expatiate the five — stage model of consumer decision making process. (20
marks)

b. What is Self-concept and Lifestyle? (5 marks)

QUESTION 2
a. Explain the psychological factors that influences the consumers on how to
interpret and use the information for their purchase decisions.

(10 marks)

b. What is Social Marketing? (5 marks)

QUESTION 3

a. Discuss any three different types of consumers you know (9 marks)

b. Explain two causes of Satisfaction (6 marks)

QUESTION 4

a. What are certain decisions that marketers must make in designing the message?
(12.5 marks)

b. Explain Macro Marketing. (2.5 marks)

QUESTION 5

a. Explain the factors that affect the decoding and the comprehension of persuasive

messages. (7.5 marks)

b. List five topics that Consumer psychologists study (7.5 marks)


https://bit.ly/36KiPnm
http://www.a-pdf.com/?wm-demo

